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The mobile communication market of our country is the typical oligopoly market, 
because there are only two telecommunication operators (China Mobile and China 
Unicom) which can operate mobile communication business. With constant 
development of the mobile communication business and strengthening of the market, 
in order to occupy the leading position on the market, the competition between the 
telecommunication oligarchs is becoming fiercer and fiercer. The most important and 
outstanding behavior is that Price war between the two operators is rising one after 
another. The appearance and constant upgrading of the price war have caused great 
influence on the development of mobile communication market of our country. In 
order to approach to the actual condition of the mobile communication market of our 
country, the dissertation carries on discussion and analysis to the Price war problem of 
the mobile communication market by choosing game theory as the study method. 
Further more, the dissertation will try to give several countermeasures to solve the 
Price war problem of the mobile communication market.  
The contents of the dissertation are arranged as follows, 
The first chapter is Introduction, which illustrates the object of this dissertation 
and reasons of this topic selection, the main contents and study methods, literature 
review, the innovations and shortages of this dissertation. 
The second chapter briefly introduces the basic situation of our country's mobile 
communication market. This chapter includes the historical process of breaking the 
monopoly and introducing competition of our country's mobile communication 
market, the introduction of the competitors in mobile communication market, the 
trade supervise and relevant policy. 
The third chapter analyzes the causes, expressive forms, advantages and 
disadvantages of Price war in our country's mobile communication market by 
qualitative analysis. 
The fourth chapter is the key part of this dissertation. This chapter mainly carries 
on quantitative analysis to the Price war problem of our country's mobile 
communication market by using the study methods of game theory. This chapter 
involves four game theory models: Complete Information Static Bertrand Oligarch 













Unlimited Repeated Model, Incomplete Information Static Bertrand Price 
Competition Model. 
The fifth chapter is the countermeasure research to the Price war problem. This 
chapter puts forward to three propositional solutions: production differentiation, 
substituting brand competition for price competition and accelerating the reformation 
of our country's telecommunication management system. 
The sixth chapter is the conclusion and revelation. This chapter briefly 
summarizes four main conclusions of this dissertation and gives some directions of 
the future research about the mobile communication market. 
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 第 1 章  导论 
1.1  本文的研究对象与选题缘由 






1.1.2  本文的选题缘由 






























进行研究和探讨。     
1.2  本文的研究内容与方法 
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